
   
 

 
Press release 

 
BOARD OF DIRECTORS APPROVES RESULTS AT SEPTEMBER 30, 2005  

 
• Significant increase in EBITDA and net profit (+€84.8 million and +€102.5 

million)(*) 
• Group advertising revenues up 4.8% 
• Good performance by Corriere della Sera in its new full-color format: circulation 

leadership confirmed and advertising revenues higher  
• Success of new launches and restyling in the magazines business: third-quarter 

revenues up 8.6% 
• Good performance by the Italian books and foreign partworks divisions  
• DADA: the Board of Directors approves exercise of the call options bringing the 

stake to 41.6% along with the formalization of a shareholders’ pact and the 
subsequent launch of  an obligatory public tender offer on the entire share 
capital 

• Stock option plan and award of 2005 options approved 
 
 
(*)NOTE: The quarterly report at September 30, 2005 has been prepared in compliance with international 
accounting and financial reporting standards; as a result, the 2004 comparative figures have been restated to 
take account of these standards. The figures contained in the IFRS consolidated financial statements at 
December 31, 2004, together with those in the IFRS balance sheet at January 1, 2004 have been submitted to a 
full audit by Reconta Ernst & Young, the accounting firm also appointed to audit the individual and 
consolidated annual financial statements. 
 
 
Milan, November 11, 2005 - The Board of Directors of RCS MediaGroup met today under the 
chairmanship of Piergaetano Marchetti to approve the group's results at September 30, 2005. 
 
The principal results for the first nine months and third quarter of 2005 are reported below, 
together with the results for the corresponding periods in 2004: 
 

Consolidated results (*) 
(€/millions) 

9 months 
2005 

9 months 
2004 

3rd 
quarter 

2005 

3rd 
quarter 

2004 
Consolidated group revenues 1,570.5 1,561.5 513.0 511.1 
EBITDA 168.7 83.9 34.3 25.8 
EBIT 140.5 59.5 23.9 18.0 
Net income (loss) 179.6 77.1 10.0 33.9 

 
Financial position (*) 
(€/millions) 

9/30/2005 6/30/2005 12/31/2004 9/30/2004 

Net debt 7.9 34.8 183.2 182.8 
 

  

 
 



  

Nine-month group performance  
 
Consolidated net revenues amount to €1,570.5 million in the nine months to September 30, 
2005, an increase of €9 million over the figure of €1,561.5 million in the same period of 2004. 
Group advertising revenues are 4.8% higher, while publishing revenues are down by 0.8%. 
Consolidated EBITDA is €168.7 million, more than twice the figure of €83.9 million 
reported at September 30, 2004, which included extraordinary charges of €37.7 million. The 
increase of €84.8 million on the prior year includes €13.9 million in incentives for the 
purchase of paper. The EBITDA margin has improved from 5.4% to 10.7%. 
On a like-for-like basis the improvement in results from ordinary operations therefore 
amounts to €33.2 million (+27.3%). 
EBIT is €140.5 million, up €81 million on the figure of €59.5 million posted in the nine 
months to September 30, 2004.  
Net income has more than doubled from €77.1 million in the first nine months of 2004 to 
€179.6 million this year, partly thanks to the contribution of capital gains realized on the sale 
of non-strategic equity investments. 
Net financial debt is €7.9 million at period end, having improved by €26.9 million since June 
30, 2005.  

 
 

Comments on the nine-month performance 
 
Corriere della Sera has maintained its leadership in the first nine months of the year with 
circulation staying in line with the same period in 2004 (average daily circulation of 670,000 
copies). Gazzetta dello Sport is reporting a daily average of 396,000 copies, reflecting the 
absence of major sporting events. 
Online services have continued to grow rapidly. In the first nine months corriere.it has 
reported a 52% increase with an average of 3.5 million unique users, while gazzetta.it has an 
average of over 2 million unique users, an increase of 30%. 
Total revenues in the Italian newspaper business have risen from €527.1 million to €536.5 
million. Circulation revenues are 1.9% lower than in the same period of 2004 at €316.6 
million (of which €146.7 million from add-on products). Advertising revenues have climbed 
by 7.4%, a result that well outpaces the market.  
EBITDA has soared 44.7%, from €70.4 million to €101.9 million. 
 
Despite the general despite in circulation, which also affects the Spanish market, El Mundo 
has boosted circulation by 1.7% on the first nine months of 2004, reporting a daily average of 
313,000 copies. 
Elmundo.es continues to be not only the most widely read Spanish-language information site 
in the world, averaging over 6 million unique users, but also one of the top information sites 
in Europe. 
Unedisa's total revenues have gone down from €228.0 million to €220.7 million. Circulation 
revenues have decreased from €137.1 million to €122.6 million, reflecting lower income from 
add-ons due to differences in their scheduling compared with 2004. Advertising revenues 
outperformed the market in general, rising by 14.5% to €85.9 million. EBITDA has improved 
by 22.0%, from €26.8 million to €32.7 million. 
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The newspaper division as a whole is reporting revenues of €757.2 million in the nine 
months to September 30, 2005 (€755.1 million at September 30, 2004), and a 38.5% 
improvement in EBITDA from €97.2 million to €134.6 million. 
 
 
The first nine months in the book market featured an increase in the value of sales in Italian, 
foreign and children's fiction accompanied by a decline in non-fiction, and overall growth in 
the "adult" and "children's" segments. The crisis in the French book market also became more 
evident in this period, as reflected in Flammarion's results which show stable revenues from 
own titles, but a drop in distribution of third-party publications. 
The foreign partworks market continues to perform well, in contrast with the downturn in 
Italy due to greater competition from add-on products.  
Total revenues in the book division have risen to €513.8 million from €506.3 million in the 
first nine months of 2004, thanks to the strong contribution of the fiction and non-fiction and 
partworks divisions. 
EBITDA soared from €7.7 million to €30 million, partly thanks to the positive effect of 
differences in the scheduling of activities. 
 
 
The magazines market has reported intense launch and restyling activity in the first nine 
months of 2005, combined with greater concentration on add-on products for the specific 
target markets. Overall revenues in the group's magazine division have increased by 1.4% 
from €197.6 million to €200.4 million, with growth of 8.6% in the third quarter. 
The major increase in circulation revenues has been achieved thanks to revamping of the title  
portfolio with the additions of the monthly Ok – La salute prima di tutto and the quarterly 
Dove Case, the restyling of Io Donna, Oggi, Dove, Gulliver and Sportweek, and the 
investments in relaunching Visto and Novella 2000. 
At € 94 million, advertising revenues are stable compared with the first nine months of 2004, 
while EBITDA has slipped from €13.4 million to €9.7 million as a result of higher marketing 
costs for launching the new titles and for restyling, only in part offset by lower production 
costs. 
 
 
The group has reorganized its radio broadcasting activities during the year, resulting in the 
launch of Play Radio in October and the transfer of RIN Digital Radio to the web.  
The broadcast division's revenues amount to €18.6 million in the first nine months of 2005. 
This is €0.4 million lower than in the same period of 2004 due to fewer advertising revenues 
(€15.5 million versus €16.6 million). Revenues from press services are 42.9% higher at €3 
million. EBITDA is negative €1.1 million compared with positive €2.3 million in the first 
nine months of 2004, reflecting not only lower advertising revenues, but also the costs for 
launching Play Radio and development of  AGR's editing structure.  
 
 
Joint Ventures 
 
At €122.8 million, the revenues of the IGPDecaux group are slightly higher than in the first 
nine months of 2004. The result for the period is a loss of €2.1 million, of which the RCS 
share is €0.7 million.  
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Revenues of m-dis have risen from €125.6 million to €234.9 million, while net income is €8.2 
million, of which the RCS share is €3.7 million. 
 
 
Outlook for the current year 
 
Full-year earnings forecasts can be confirmed thanks to the positive reaction by readers and 
advertisers alike to the new full-color Corriere della Sera and the launches and relaunches of 
a number of other titles, along with the healthy trend in sales in the book segment.  

In the absence of currently unforeseeable events, these trends, combined with persistent 
attention to costs in all areas of the group, confirm the projections for improved profitability 
over the full year.  
 
 
Significant subsequent events 
 
On October 18, RCS Periodici acquired 100% of Editrice Abitare Segesta S.p.A. This 
company operates in the specialist sector of architecture, design, furnishing and construction, 
publishing the titles Abitare, Case da abitare, Costruire and Costruire Impianti. 
 
In October, Sfera Editore acquired Publibaby Srl, a company specializing in one-to-one 
marketing to new mothers, with a wide range of products and services. 
 
Play Radio started broadcasting in October: RCS Group's new radio station broadcasts on 
more than 200 frequencies freed up by RIN which, having gone digital, has transferred on to 
the web. 
 
In October, the remaining 10% of City Italia (the publisher of free press City) was purchased 
from the minority shareholder, meaning that this company is now wholly owned by the RCS 
Group. 
 
October saw the launch of the Style Magazine for men, sold with Corriere della Sera. It sold 
out its first print run of 820,000 copies. 
 
Negotiations were completed in October for the sale of the business relating to the magazine 
Capital to Class Publishing Group. 
 
On October 28, RCS MediaGroup S.p.A. purchased 8.2% of the ordinary capital in DADA 
S.p.A. and a call option for another 9.2%. On October 31, RCS MediaGroup S.p.A. 
subsequently negotiated the purchase of additional call options for around 8.8% of DADA's 
ordinary capital. If all the call options, which mature by November 15, 2005, are exercised, 
this would take the group's interest in DADA's ordinary capital from its current level of 
23.5% to around 41.6%, which would trigger the legal obligation to proceed with the launch 
of a public tender offer on all of DADA’s ordinary shares. 
 

* * * * 
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The Board of Directors, as of today, also authorized the CEO to proceed with a series of 
operations tied to the ordinary shares of DADA S.p.A. that  are to be considered as part of  a 
unit based timeframe. 
In particular, RCS: (i) will acquire, following exercise of certain call options (subscribed and 
announced to the market on October 28 and 31, 2005),  2,862,382 DADA shares, equal to 
around 18% of the share capital increasing, consequently, its stake in DADA’s share capital 
from 23.5% to around 41.6% and (ii) will sign a shareholders’ agreement that will create a 
voting and veto syndicate over DADA shares and additional shareholders agreements relating 
to DADA shares with certain Dada shareholders. RCS MediaGroup will go forward with the 
launch of a public tender offer on all of DADA’s ordinary shares. 
Each of these operations – that trigger the obligatory public tender offer on DADA’s entire 
share capital - will be announced in a specific press release upon completion.  
 
The Board of Directors, as part of the mandate approved at the annual general meeting held 
on  April 29, 2005, also approved stock option plan regulations and  the assignment of a first 
tranche for a total of  13,599,416 options on the rights for  the same amount of ordinary shares 
in the company (equal to around 1.85% of the ordinary share capital), to be assigned to a total 
of around 70 employees in Italy, France and Spain, including the CEO,  in the capacity of 
General Manager. 
The plan is limited to those Group employees identified by the Board in light of the strategic 
importance of the position held within the group in order to motivate these key individuals to 
work to enhance group and company value while also creating employee loyalty.  
The Plan indicates that the price at which the options can be exercised will be based on the 
mathematical average of the official price of RCS MediaGroup ordinary shares in the period 
that runs one month from the moment that the options are assigned and therefore, for 
example, the strike price of any options assigned today would be calculated based on the 
period running from October 11 and November 11,  2005.       
The exercise of the options will be subject to, in addition to a “Vesting Period” that for the 
first tranche will end on June 15, 2008,  the achievement of certain levels of performance 
reflected in the cumulated “Earning per Share” for the three year period 2005-2007 indicated 
in the Strategic Plan approved by the company’s Board of Directors. The Beneficiaries, 
therefore, will be able to exercise rights maturing on the first tranche through June 15, 2012, 
subject to certain instances such as the termination of the working relationship, sale of the 
company or enterprise to which the employee belongs or a PTO.  
For certain beneficiaries, including the CEO, there is a requirement that part of any proceeds 
received subsequent to the sale of shares following the exercise of plan options be re-invested 
in company shares and, subject to Board authorization, a limit on the transfer of said shares 
once acquired through the end of the second year following expiration of the “Vesting 
Period”, which translates into through June 15, 2010 for the first tranche options.     
 
For further information, contact: 
RCS MediaGroup 
Media Relations  
02 2584 5412 – 5414 
 
Investor Relations 
Federica De Medici - 02 2584 5508 - federica.demedici@rcs.it 
www.rcsmediagroup.it 
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RCS MediaGroup Group 
 
 
 

Reclassified consolidated income statement

(€/millions)
9 months to 

Sept-30-2005 %
9 months to 

Sept-30-2004 % Difference
A B A-B

A.  Net revenues 1.570,5 100,0 1.561,5 100,0 9,0
     Circulation revenues 1.011,9 64,4 1.019,9 65,3 (8,0)
     Advertising revenues (1) 499,7 31,8 476,7 30,5 23,0
     Other publishing revenues 58,9 3,8 64,9 4,2 (6,0)
 Operating costs (1.108,7) 70,6 (1.148,5) 73,6 39,8
 Payroll costs (282,3) 18,0 (308,5) 19,8 26,2
 Impairment of receivables (9,3) 0,6 (10,7) 0,7 1,4
 Increases in provisions for risks (1,5) 0,1 (9,9) 0,6 8,4

B.  EBITDA 168,7 10,7 83,9 5,4 84,8
 Amortization of intangible assets (11,0) 0,7 (10,2) 0,7 (0,8)
 Depreciation of property, plant and equipment (16,3) 1,0 (14,2) 0,9 (2,1)
 Impairment of fixed assets (0,9) 0,1 0,0 0,0 (0,9)

C.  EBIT 140,5 8,9 59,5 3,8 81,0
 Net financial income (charges)  (1,2) 0,1 (2,7) 0,2 1,5
 Income (charges) from financial assets/liabilities 76,6 4,9 18,0 1,2 58,6
 Income (charges) from investments valued using 
equity method 1,5 0,1 3,6 0,2 (2,1)0

D.  Earnings before tax and minority interests 217,4 13,8 78,4 5,0 139,0
 Income taxes (35,0) 2,2 (2,4) 0,2 (32,6)

E. Net income (loss) from continuing operations 182,4 11,6 76,0 4,9 106,4
Net income (loss) from discontinuing operations (0,1) 0,0 0,0 0,0 (0,1)

F. Net income (loss) before minority interests 182,3 11,6 76,0 4,9 106,3
Net (income) loss pertaining to minority interests (2,7) 0,2 1,1 0,1 (3,8)

G. Net income (loss) pertaining to the group 179,6 11,4 77,1 4,9 102,5

Earnings per share 0,236 0,101
Earnings per outstanding share in euro (2) 0,256 0,110

(1) Avertising revenues in the first nine months of 2005 include €360.2 million earned through the group broker RCS Pubblicità (of which €
206.3 million by Newspapers Italy, €71 million by Magazines, €14.6 million by Broadcasting and €68.3 million by selling the space of other
publishers) and €139.5 million earned directly by the publishers (of which € 85.9 million refers to Newspapers Spain, €22.4 million to Sfera
Editore in the Magazine segment, €29.3 million to Blei, €1.5 million to Newspapers Italy, €-0.5 million to Books and €0.9 million to
Broadcasting).g g g p (
€193 million by Newspapers Italy, €71.8 million by Magazines, €16 million by Broadcasting and €69.6 million by selling the space of other
publishers) and €124.3 million earned directly by the publishers (of which €75 million refers to Newspapers Spain, €22.2 million to Sfera
Editore in the Magazine segment, €28.1 million to Blei, €0.5 million to Broadcasting, €0.4 million to Newspapers Italy and € 0.1 million to
Books).
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RCS MediaGroup Group 
 

Reclassified consolidated income statement

(€/millions) 3rd quarter 2005 % 3rd quarter 2005 % Difference

A B A-B
A.  Net revenues 513,0 100,0 511,1 100,0 1,9

      Circulation revenues 364,1 71,0 367,1 71,8 (3,0)
      Advertising revenues (1) 135,2 26,4 126,8 24,8 8,4
      Other publishing revenues 13,7 2,7 17,2 3,4 (3,5)
 Operating costs (382,0) 74,5 (385,6) 75,4 3,6
 Payroll costs (91,8) 17,9 (91,5) 17,9 (0,3)
 Impairment of receivables (4,2) 0,8 (3,8) 0,7 (0,4)
 Increases in provisions for risks (0,7) 0,1 (4,4) 0,9 3,7

B.  EBITDA 34,3 9,0 25,8 6,7 8,5
 Amortization of intangible assets (3,7) 0,7 (3,7) 0,7 0,0
 Depreciation of property, plant and equipment (6,7) 1,3 (4,1) 0,8 (2,6)
 Impairment of fixed assets 0,0 0,0 0,0 0,0 0,0

C.  EBIT 23,9 6,3 18,0 4,7 5,9
 Net financial income (charges) (3,0) 0,6 (0,7) 0,1 (2,3)
 Income (charges) from financial assets/liabilities 0,2 0,0 14,7 2,9 (14,5)
Income (charges) from investments valued using equity 
method 0,1 0,0 0,5 0,1 (0,4)0

D.  Earnings before tax and minority interests 21,2 4,1 32,5 6,4 (11,3)
 Income taxes (12,0) 2,3 (4,4) 0,9 (7,6)

E. Net income (loss) from continuing operations 9,2 1,8 28,1 5,5 (18,9)
Net income (loss) from discontinuing operations 0,0 0,0 0,0 0,0 0,0

F.  Net income (loss) before minority interests 9,2 1,8 28,1 5,5 (18,9)
 Net (income) loss pertaining to minority interests 0,8 0,2 5,8 1,1 (5,0)

G.  Net income (loss) pertaining to the group 10,0 1,9 33,9 6,6 (23,9)

(1) Third-quarter advertising revenues include €96.6 million earned through the group broker RCS Pubblicità (of which € 53.4 million by Newspapers Italy, €19.6 
million by Magazines, €4.6 million by Broadcasting and €19 million by selling the space of other publishers) and €38.6 million earned directly by the publishers 
(of which €22 million refers to Newspapers Spain, €6.6 million to Sfera Editore in the Magazine segment, € 9 million to Blei, €1.5 million to Newspapers Italy, €-
0.8 million to Books and €0.3 million to Broadcasting).

Third-quarter advertising revenues in 2004 included €95.5 million earned through the group broker RCS Pubblicità (of which €51.6 million by Newspapers Italy,
€19.5 million by Magazines, €5.2 million by Broadcasting and €19.2 million by selling space of other publishers) and €29.3 million earned directly by the
publishers (of which €18.5 million refers to Newspapers Spain, €6.7 million to Sfera Editore in the Magazine segment, €9.1 million to Blei, €0.2 million to
Newspapers Italy, €0.1 million to Broadcasting, €0.1 million to Books and €-3.4 million to the deconsolidation of Foreign Magazines).
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RCS MediaGroup Group 
 

 
 
Breakdown of Revenues/EBITDA by division 
 

REVENUES EBITDA % of revenues EBIT % of revenues REVENUES EBITDA % of revenues EBIT

Newspapers Italy 536,5 101,9 19% 95,5 18% 527,1 70,4 13% 66,1

Newspapers Spain 220,7 32,7 15% 24,9 11% 228,0 26,8 12% 19,2

Total Newspapers 757,2 134,6 18% 120,4 16% 755,1 97,2 13% 85,3

Books 513,8 30,0 6% 27,0 5% 506,3 7,7 0 5,2

Magazines 200,4 9,7 5% 6,1 3% 197,6 13,4 7% 9,5

Broadcasting 18,6 (1,1) -6% (3,1) (17)% 19,0 2,3 12% 0,4

Advertising 390,9 4,5 1% 4,4 1% 379,6 3,7 1% 3,7

Corporate functions 42,4 (9,0) n.a (14,9) n.a 52,3 (40,3) n.a (45,1)

Other and eliminations (352,8) 0,0 0% 0,6 0% (348,4) 0,0 0% 0,6

Consolidated RCS Mediagroup 1.570,5 168,7 0,2 140,5 0,1 1.561,5 83,9 5% 59,5

9 months to September 30, 2005 9 months to September 30, 2004

 
 

Reclassified consolidated balance sheet
(€/millions)

% % %

 Intangible assets 352,4 32,2 350,0 31,9 349,2 30,0
 Property, plant and equipment 350,6 32,0 315,9 28,8 276,8 23,8
 Financial assets 445,9 40,7 450,3 41,0 547,5 47,0

 A.  Non-current assets 1.148,9 105,0 1.116,2 101,7 1.173,5 100,8
 Inventories 153,0 14,0 146,0 13,3 158,7 13,6
 Trade receivables 521,7 47,7 557,3 50,8 652,2 56,0
 Trade payables (547,8) (50,1) (523,7) (47,7) (616,0) (52,9)
 Other assets/liabilities 71,2 6,5 62,5 5,7 63,7 5,5

 B.  Net working capital 198,1 18,1 242,1 22,1 258,6 22,2
 Provisions for risks and charges (152,2) (13,9) (163,6) (14,9) (168,2) (14,4)
 Provision for employee termination indemnities (100,4) (9,2) (97,2) (8,9) (100,2) (8,6)

 C.  Net capital employed 1.094,4 100,0 1.097,5 100,0 1.163,7 100,0
 Capital and reserves 1.086,5 99,3 1.062,6 96,8 980,4 84,2
 Non-current loans and borrowings 215,7 19,7 196,9 17,9 179,3 15,4
 Current loans and borrowings 91,8 8,4 105,5 9,6 149,8 12,9
 Cash and cash equivalents and current financial 
receivables 

(299,6)
(27,4)

(267,5)
(24,4) (145,9) (12,5)

 D.  Net debt (cash) 7,9 0,7 34,8 3,2 183,2 15,7
 E.  Total sources of financing 1.094,4 100,0 1.097,5 100,0 1.163,7 100,0

September 30 
2005

June 30 
2005

December 
31 2004
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