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Press Release

BOARD OF DIRECTORS APPROVES RESULTS AT 31 DECEMBER 2005
Revenues €2.191 million, EBITDA €262.9 million, Net Income €219.3 million

Significant increase in gross margins and net profit (+83.2% and +113.7%) (*)

Capital gains from the sale of non strategic investments equal €72,7 million

Group advertising revenues up 4.9%

Corriere della Sera confirms its leadership and increases advertising sales

Circulation of El Mundo increases

Total revenues in the Magazines division up 7.7%. New launches and title

restyling successful.

e Good performance of the books division in Italy and partworks in foreign
markets

e Proposal to the Shareholders’ Meeting to distribute a dividend of € 0.11 on
ordinary shares (+17.1% compared to 2004**) and €0.13 for savings shares

e Proposal to authorize buy back of own shares

COLAO: “RCS’s positive results in 2005 confirm the validity of the strategy for renewal of
the publishing sector and development undertaken by the Group.”

(*)NOTE: The financial statements at 31 December 2005 have been prepared in accordance with international
accounting standards IAS/IFRS and, for the sake of comparison, the figures related to FY 2004 have been
prepared in accordance with the same principles .

**The 2004 comparison figure was calculated based on the 2004 ex-div figure in relation to the “normal
value” of the ordinary shares in 2004. This value reflects the assignment of 1 free share per every 100 savings
and/or ordinary shares in circulation.

Milan, 17 March 2006 — The Board of Directors of RCS MediaGroup met today under the
chairmanship of Piergaetano Marchetti to approve results at 31 December 2005.

Following are the main results for FY 2005 compared with the results in 2004:

Consolidated figures (*) FY 2005 FY 2004 A%
(€/Mn)

Group consolidated revenues 2,191.0 2,150.8 1.9
EBITDA 262.9 143.5 83.2
EBIT 217.2 104.0 108.8
Net income 219.3 102.6 113.7
Balance sheet figures (*) 31/12/2005 31/12/2004 A%
(€/Mn)

Net financial debt 47.7 183.2 - 74.0
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Group performance in 2005

Consolidated net revenues at 31 December 2005 grew from €2,150.8 to €2,191.0 million.
The increase of €40.3 million includes €17.1 million related to the DADA Group,
consolidated as of the month of November. Group advertising revenues show an increase
of 4.9%, while circulation revenues are down by 0.9% due to an expected decrease in add-
on sales, net add-on sales growth would have equaled 1.4%.

Group EBITDA equals €262.9 million, almost doubled compared to 31 December 2004,
with an increase of €119.3 million (€20.5 million of which related to incentives for the
purchase of paper) compared to €143.5 million in the same period in 2004 (that discounted
extraordinary charges of €48.8 million). Margins increased from 7% to 12%.

EBIT equals €217.2 million, an improvement of €113.1 million over €104.0 at 31 December
2004.

Net income of €219.3 million more than doubles the €102.6 million in 2004 thanks to the
positive performance of the Group’s divisions as well as capital gains from the sale of non
strategic investments, equal to €72,7 million.

Net financial debt is €47.7 million versus €183.2 million at 31 December 2004. The
technical investments came in at € 143.4 million (133.3 in 2004).

The average number of employees at 31 December 2005 is 5,128, versus 4,902 in 2004:
personnel from DADA (consolidated as of November) and other employees involved in the
acquisitions/development initiatives that took place in 2005 both contributed to this increase,
that offset exits linked to restructuring

“The 2005 results — commented the Group’s CEO Vittorio Colao — confirm that the path
chosen by the Group for economic improvement along with the publishing and multi-media
investments made were appreciated by the public and advertising investors both in Italy and
abroad. If the overall market situation in 2006 allows us to continue on our chosen path we
expect to further improve results for the current year”.

Comments on the year’s performance

Corriere della Sera maintained its leadership position in 2005 with circulation up by 0.4% (an
average of 672,000 copies were sold per day versus 669,000 in 2004) and La Gazzetta dello
Sport came in with an average of 389,000 copies (420,000 in 2004).

The rapid growth of on line services continues. In 2005 corriere.it registers an increase of
55% with average monthly users of 4.5 million in the last quarter. Gazzetta.it is up by 31%,
with average monthly users of 2.5 million in 4Q 2005. These results were positively impacted
by both the start-up of MediaCenter, the corriere.it’s multi-media center where the user can
find images, audio and video content, and the soccer match video service Passport.
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The total revenues for the Italian Newspaper Division increased from €714.7 to 725.4
million. The circulation revenues equal €417.6 million (of which €191.4 from add-on sales),
reflecting an increase in revenues from the sale of newspapers (+1.4%), versus the expected
drop in revenues from add-on sales.

The advertising revenues, equal to €295.6 million, are up by 6.5%, well above the market,
thanks to the launch of the full color edition of Corriere della Sera. City continued with its
plan to develop the free press, through the revamping of the paper itself as well as the launch
in April of three new editions, along with continuing growth in advertising sales. EBITDA,
up 45%, rose from €93.0 to 134.9 million.

El Mundo increased circulation, that came in at an average of 315,000 copies, further
strengthening its position as the second national daily. The new title Yo Dona also proved to
be successful.

Elmundo.es, grew more than 30% compared to 2004 with more than 7 million unique users in
the month of December 2005, further strengthening its leadership among the Spanish
information websites on both a national and an international level.

Unedisa total revenues rose from €312.0 to €311.5 million. The circulation revenues, that fell
from €182.0 to €169.4 million reflect the market’s progressive saturation of add-on products.
Advertising revenues, equal to €123.4 million, are up by 13%, well outpacing the reference
market. EBITDA, up by 45.6%, increases from €37.8 to €55 million.

In 2005 the Books market was characterized by an increase in the value of Italian, foreign and
Children’s fiction, a decline in non-fiction and substantially stable situation in the General
division. There was also a slowdown in the French bookstore market, reflected in
Flammarion’s revenues, that is mainly due to the distribution of books of third party
publishers.

Total revenues for the Books Division rose from €706.3 to €708.6 and reflect primarily
growth of the General (9.8%) and Partworks (2.7%) divisions, in particular the increase in
sales in foreign markets. The most successful titles include: Memoria e identita by Pope John
Paul II and Lo Zahir by Paolo Coelho. The foreign sale of the publishing rights for John Paul
II’s work was particularly positive.

EBITDA rose from €36.6 to €63 million.

The 2005 Magazines market featured intense launch and restyling activity, combined with
greater concentration on add-on products for the specific target markets.

Total revenues in the Group’s Magazine Division were up by 7.7% at €293.5 million,
compared to the €272.6 million in 2004.

The major increase in circulation revenues was achieved thanks to revamping of the title
portfolio with the additions of the monthly Ok — La salute prima di tutto and the quarterly
Dove Case, the restyling of lo Donna, Oggi, Dove, Gulliver, and Sportweek and the
investments in relaunching Visto and Novella 2000.

Advertising revenues, up by 3.3%, rose from €140.8 million to €145.5 million. EBITDA
dropped from €26.0 million to €25.8 million, reflecting the significant investments made in
the renewal of the product portfolio.

In 2005 the Group’s Broadcast activities underwent a substantial reorganization that resulted
in the launch of the national broadcaster Play Radio in October, the transfer of RIN Digital
Radio to the web and the development of the agency AGR’s television services. In 2005 the
Broadcast Division’s revenues amount to €24.7 million, compared to €26.4 million in 2004,
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revenues from press services offered by AGR rose from €2.6 million to €4.5 million.
EBITDA at a negative €4.9 million (+1.2 at 31 December 2004), reflects primarily costs
related to the development of AGR’s television services and the launch of Play Radio.

The revenues in the last two months of the year, period in which DADA entered RCS
MediaGroup’s scope of consolidation, equal €17.1 million and EBITDA €1.6 million. At 31
December 2005 DADA’s revenues, up 45%, equal approximately €70 million, with an
EBITDA of €12.7 million (€6 million in 2004).

Equity investments and jointly controlled investments

Revenues for the IGPDecaux Group, equal to €177 million, show an increase of €7.9
million or +4.7% compared to 31 December 2004. The profit for the year rose from €4.7 to
€5.2 million, of which RCS’s share is €1.8 million.

m-dis’s revenues grew from €183 million to €324.2 million, with net income for the year
equal to €12.1 million, of which RCS’s share is €5.4 million.

Major events subsequent to close of FY 2005

In relation to the increase of RCS’s stake in the capital of DADA to 41.6% and the signing of
the Shareholders’ Pact between RCS and several shareholders and managers of Dada on 11
November 2005, and the subsequent launch by RCS of a public tender offer on DADA’s
entire share capital first, in the month of January, the Italian Antitrust Authority (Autorita
Garante della Concorrenza e del Mercato) announced that the referenced operation did not
create nor strengthen a dominant market position that could reduce or eliminate competition
on a relevant and lasting basis. Subsequently the PTO was completed with the transfer of
10,255 DADA shares.

In the month of February the above mentioned Shareholders’ Pact between RCS and the above
referenced DADA shareholders was modified in light of certain budgetary aspects and
corporate governance issues, and on February 24™ RCS contributed an additional DADA
142,061 shares to the pact (including those conferred during the PTO). At this date, therefore,
the total number of shares contributed by all the members of the Shareholders’ Pact came to
9,046,874, equal to 56.7% of DADA’s capital.

Outlook for the current year

The first months of 2006 confirm the solid trend in the advertising sales in all the Group’s
sectors and in particular in the Newspaper Division which confirms the investor’s appreciation
of Corriere della Sera’s color edition. The advertising sales for the new radio also look
positive.

The circulation revenues in the Magazines Division are also growing as are the Partwork
revenues in Great Britain and France.

Revenues from add-on sales are, as predicted, down for both Corriere della Sera and El
Mundo, while Gazzetta dello Sport continues to show growth. Of note is the solid contribution
to add-on sales from the Magazines Division and the stable revenues in the Books Division.
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Rationalization activities involving cost control and revision of procedures designed to
optimize operations continue to be carried out in all group divisions.

In the absence of currently unforeseeable events, it is reasonable to expect that the Group’s
economic performance will continue to improve in 2006.

% sk ok ok sk sk

Calling to order of the Shareholders’ Meeting and dividend proposal:

The Board of Directors voted to call the Ordinary Shareholders’ Meeting for Thursday, April
27" and Friday, April 28", in first and second call respectively.

RCS MediaGroup’s Board of Directors voted to ask the Shareholders’ Meeting to approve
allocation of €82,271,762.61 of the year’s net profit (equal to €123,899,829) to be distributed
as dividends equal to €0.13 for each savings share in circulation and €0.11 for every ordinary
share in circulation, and to pay said dividend, gross any withholdings provided for by law,
from 25 May 2006, going ex-div (detachment of coupon n. 4) on 22 May 2006, carrying
forward the remaining €41,628,066.39.

Other items that will be part of the Shareholder’s Agenda include renewal of the Board of
Directors and the Statutory Auditors Committee that are both expiring, integration of
independent auditing firm Reconta Ernst & Young’s compensation for activities related to the
audit of the financial statements at 30 June 2005 and resolutions related to the audit of the
annual report and first half financial statements for the three year period 2006-2008.

The Shareholders’ Meeting will also be asked to authorize the purchase — for the maximum
amount permitted by law and to the extent distributable provisions and earnings allow — and
sale of its own ordinary and/or savings shares, revocable for the part not utilized, as per the
Shareholders’ Meeting resolution passed on 29 April 2005.

For additional information:
RCS MediaGroup

Media Relations

Barbara Ruggeri

02 2584 5414 — 335 1247734
barbara.ruggeri(@rcs.it

Investor Relations
Federica De Medici

02 2584 5508
federica.demedici@rcs.it

www.resmediagroup.it
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RCS MediaGroup Group
Reclassified consolidated income statement
(€/milions) FY 2005 FY 2004 Difference
A % B % A-B
Net revenues 2.191,0 100,0 2.150,8] 100,0 40,3
Circulation revenues 1.3735 62,7 1.3854| 64,4 (11,8)
Advertising revenues (1) 7224 330 6885 320 339
Other publishing revenues 95,2 4,3 76,9 36 182
Operating costs (1.510,6) 68,9 (L.560,1)| 72,5 49,6
Payroll costs (399.4) 18,2 4234 19,7 24,0
Impairment of receivables (14,0) 0,6 (12,6) 0,6 (1,4)
Increases in provisions for risks (4,2) 0,2 (1L,1) 0,5 6,9
B. EBLT.D.A. 262,9 12,0 143,5 6,7 119,3
Amortization of intangible assets (15,4) 0,7 (15,8) 0,7 0.4
Depreciation of property, plant and equipment (25,8) 1,2 (20,4) 0,9 (5,5
Impairment of fixed assets 4.,5) 0,2 3.3) 0,2 (1,2)
C. EBLT. 217,2 9,9 104,0 4,8 113,1
Net financial income (charges) 2,2 0,1 3.9 0,2 6,1
Income (charges) from financial assets/liabilities 724 33 17,6 0,8 54,7
Income (charges) from investments valued using equity
method 0,6 0,0 5,6 0,3 (5,0
D. Earnings before tax 2924 13,3 1233 5,7 169,0
Income taxes (62,4) 2,8 (17,1) 0,3 (45,2)
E. Net income (loss) from continuing operations 230,0 106,2 123,8
Net income (loss) from discontinuing operations
F. Net income (loss) before minority interests 230,0, 10,5 106,2 4,9 123,8
Net (income) loss pertaining to minority interests (10,7), 0,5 (3,6) 0,2 (7,1)
G. Net income (loss) pertaining to the group 219,3 10,0 102,6 4,8 116,7

(1) Adverstising revenues at 31 December 2005 include € 523.7 millon earned through the group broker RCS Pubblicita (of which €295.6 million by
Newspapers Italy, €111.5 million by Magazines, €20 million by Broadcasting and €96.6 million by selling spaces of other publishers) and €198.7 million
earned directly by the publishers (of which €123.4 million refers to  Newspapers Spain, €34 million to Magaizines, €41.8 million to Blei,€ 0.3 million to
DADA, € -0.9 million to Books and € 0.1 million to Broadcasting).

At 31 December 2004 advertsising revenues earnied by RCS Pubblicita equal €507.8 million (of which €277.7 million from Newspapers Italy, €108.9
million by Magazines, € 22 million by Broadcasting and € 99.2 million selling spaces of other publishers) and €180.7 million earned directly by the
publishers (of which €109.2 million refers to Newspapers Spain, €31.9 million to Magazines, €36.3 million to Blei, €0.8 million to Broadcast, €0.1
million to Books and €2.4 million to third party publishers).
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Gruppo RCS MediaGroup

Reclassified consolidated balance sheet
|(€/millions) 31/12/2005 31/12/2004
% %

Intangible assets 44821 38,2 3492 30,0
Property, plant and equipment 360,2 30,7 279,81 24,0
Financial assets 438.8] 37,4 547,5| 47,0
Non-current assets 1.247,2] 106,2 1.176,5] 101,1
Inventories 147,6] 12,6 158, 7| 13,6
Trade receivables 5992 51,0 652,21 56,0
Trade payables (574,8)| (48,9) (616,0)| (52,9)
Other assets/liabilities 19,9 1,7 63,7 5,5
Net working capital 1919 16,3 258,5| 22,2
Provisions for risks and charges (155,4)] (13,2) (159,6)| (13,7)
Provision for employee termination indemnities (109,0)f (9,3) (11,7 (9,6)
Net capital employed 1.174,6] 100,0 1.163,7] 100,0
Capital and reserves 1.126,9] 95,9 9804 84,3
Non-current loans and borrowings 2423 20,6 179,3 15,4
Current loans and borrowings 90,2 7,7 149,8 12,9
Cash and cash equivalents and current financial receivables (284.8)] (24,2) (145,9)] (12,5)
Net debt (cash) 47,7 4,1 183,2| 15,7
Total sources of financing 1.174,6] 100,0 1.163,7| 100,0

Breakdown of revenues by division

FY 2005 FY 2004
%oof
REVENUES FBIIDA  %ofrevenues] |REVENUES  FBIIDA  revemues

Newspapers Italy 7254 1349 19% 7147 93,0 13%

Newspapers Spain 3115 49 18% 3120 378 129

Total Newspapers 1.036.9 189.8 18% 1.026,7 1308 13%

78,6 63,0 P 7063 366 3%

Magazines 293,5 258 P 2126 260 10%4

Broadcasting 2477 49 (20/% 264 12 Y

Advertising 565,5 56 1% 88 638 1%

Corporate functions A6 (164 na 68,0 (560 na

Other and eliminations (5129) 00 % (4979 (1,8 (17

Consolidated RCS Mediagroup 2.191,0 2629 12% 21508 1435 7%




