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The RCS Group will manage national
print and on-line advertising sales for La Stampa ad LaStampa.it

Milan, 7 January 2014- RCS MediaGroup announces that as from 1 Feb2@ty national print and
on-line advertising sales for the La Stampa newspapd LaStampa.it will be managed by the RCS
Group’s advertising agency.

According to the agreement signed with EditriceStampa, national advertising sales for both the La
Stampa newspaper and website are therefore emtricstthe agency managed by Raimondo Zanaboni,
while local advertising sales will remain outsitie perimeter of the commercial agreement and uheer
direct control of the commercial organisation ofbfkompass. National advertising sales for the two
media, in 2012, amounted to approx. 30 million suro

For the RCS Group’s advertising agency the plan donsolidation of national advertising sales
continues. The agreement with Editrice La Stamp#igact, in addition to the contract signed imdu
2013 with Poligrafici Editoriale - publisher of dainewspapers of the Monrif group (QN, Il Giornb, |
Resto del Carlino and La Nazione) - whose nati@udertising sales as from 1 September 2013 was
entrusted to the commercial network of the RCS ageand to the recent agreement for exclusive
management as from 1 January 2014 of national anidtweb advertising sales for the Gazzetta de] Sud
La Gazzetta del Mezzogiorno, Giornale di Sicilialdra Sicilia. The agency managed by Zanaboni can
therefore consolidate advertising sales with tHosehe newspapers historically managed by the RCS
Group Corriere della SeraLa Gazzetta dello Spoand L'Unione Sarda).

La Stampa and La Stampa.it have significant comeigarity of target and territorial coverage compgare
to that of the publication portfolio of RCS MediatBp. The agreement with Editrice La Stampa will
contribute to strengthening the leadership of tbeedising network managed by the RCS Group’s
agency, in terms of both net contacts generatedlt garget (10,902,000) and male target (7,355,000,
source Audipress 2013/2) as well as circulatiotaltoopies of newspapers comprising the network wil
in fact reach 1,354,193 copies (source Ads, Oct@®r3) and unique users on an average day of
Corriere.it, Gazzetta.it, LaStampa.it and the wielssof the brands recently included in the porfeull
reach 1,738,140 users (source Audiweb October 2013)

“The agreement with Editrice La Stampa confirmdehdership achieved by the RCS advertising agency
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in daily newspapers in Italy; said Raimondo Zanaboni, Advertising General Njanaf the RCS Group
— interpreting in the best possible manner the cotre¢ion processes in progress in ltaly, as wellims
many other European countries. Our Group furthemsmlidates its importance for advertisers, provglin
an unequalled off-line and on-line commercial atf’.

For additional information:

RCS MediaGroup — Corporate Media Relations

Carlo Rossanigo - 02 2584 3103 - +39 33518835%8H0.rossanigo@rcs.it
Beatrice Minzioni — 02 2584 4810 - +39 366 9206986 atrice.minzioni@rcs.it
www.rcsmediagroup.it
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The RCS MediaGroup Advertising Department

The RCS Advertising Department, which sells adsértj in Group media, offers a broad and articulatexdfolio
of printed publications, leaders in the variousnsegts, as well as digital, web, mobile, tablet avichannels.
Through the two power brands Corriere della SedhlanGazzetta dello Sport and the various Ver&yatems on
specific targets - Male, Female, Youth, Family, ftas and Design — the RCS Group offers its custsntiee
opportunity to strengthen the dialogue with thairgets, articulating advertising and communicatativity on
broad audiences with a multi-channel, multi-platicapproach.

Via InProject, the unit dedicated to integrated omamication projects, brand efficacy is developegiobe the
physical and digital boundaries of the publicattbrough events, local activities and special itiitis, while -
with the support of Connecto - the possibility dafedt marketing, digital PR & reputation initiativés activated.
With a widespread presence in Italy and abroad, shles network of the RCS Advertising Department is
specialised by product sector and advertising titge.also supported by intensive communicatiod apecialised
marketing services activities, including in parteoua Consumer Insight & Analytics structure, detkd to user
knowledge, in terms of interest and mode of frmitad media in the portfolio, and to measuring tffeativeness of
communication campaigns and projects.

Thanks to agreements with other publishers, the B§e8cy also manages on an exclusive basis napidnal
advertising for Poligrafici Editoriale (QN, Il Gioo, Il Resto del Carlino and La Nazione) and natiqmint and
web sales for the Gazzetta del Sud, La Gazzettleetogiorno, Giornale di Sicilia and La Sicilia.



