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Results at 31 March 2014 approved
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Consolidated revenue totalling Euro 262.9 million (285.2 million in the same period of 2013). 

Advertising revenue at Euro 101.1 million (108.0 million in the first quarter of 2013). 

Revenue from digital business at 13.4% of Group revenue. 

EBITDA before non-recurring income and expense at Euro -29 million (-39.3 million in the same 

period of 2013).              EBITDA after non-recurring income and expense at Euro -45.9 million (-114.8 

million in the first quarter of 2013). 

Benefits from efficiency measures of Euro 14 million. 

Net loss totalling Euro -53.9 million (-107.1 million in the same period of 2013). 

Net financial debt at Euro 520.8 million (474.3 million at 31 December 2013). 

Performance in line with targets announced 

 

Conversion of class A and class B saving shares into RCS MediaGrouop S.p.A ordinary shares     

Period for the excercise of the voluntary conversion from May 19, 2014 until June 6, 2014 

 

Milan, 14 May 2014 – The RCS MediaGroup Board of Directors, meeting today chaired by Angelo 

Provasoli, examined and approved the results at 31 March 2014. The table below shows the main 

consolidated figures for the quarter on a like-for-like basis with 2013. 

Consolidated Figures (EUR million)  I Q 2014 

 

 I Q 2013 

Group's consolidated revenue  262.9  285.2 

EBITDA before non-recurring income and expense  (29)  (39.3) 

EBITDA after non-recurring income and expense  (45.9)  (114.8) 

EBIT  (60.1)  (133.9) 

Net loss  (53.9)  (107.1) 

 
Equity Figures (EUR million)  31/03/2014  31/12/2013 

Net Financial Debt  520.8  474.3 

                                                 

 
1 On 1 August 2013 the Collectibles branch was sold, on 11 December 2013 Edition d'Art Albert Skirà was sold, on 1 March 2014 the La Tribuna branch was sold. The 

above mentioned sales overall represented lower revenues for Euro 8.4 million and an improvement of EBITDA for Euro 4.5 million.  

The figures as at 31 December 2013 and as at 31 March 2014 have been revised to reflect the retroactive effect of the adoption of IFRS 10 and IFRS 11 relating to the 

scope of consolidation in force from 1 January 2014. 

Alternative performance indicators: 

- EBITDA - considered as the operating income before depreciation, amortisation and write-downs of assets. 

- Net debt - financial structure indicator, calculated as current and non-current borrowings net of cash and cash equivalents and financial assets 
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In line with the Group’s new strategic organization, the structure of the operating segments was revised as 

of 1 January 2014, with the new Media Italy segment encompassing the Italian Newspapers, Magazines and 

Television businesses with the aim of further strengthening the vertical and integrated publishing products. 

The new structure is shown below. 

 
Operating Segments 31/12/2013   Operating Segments 01/01/2014 

 

  

 Italian Newspapers a   Italian Media (a-b)+(c-d)+f 

of which RCS Sport (b)   

 Spanish Newspapers   Media Spain 

Magazines (c)   

 of which Sfera (d)   

 Advertising (e)   Advertising and Events (e)+(b) 

Books   Books 

Television (f)   

 Corporate Functions (g)   Corporate Functions and other activities (d)+(g) 

 

Group operations in the first quarter of 2014 

In the first quarter of 2014 the macroeconomic environment confirmed the modest signs of recovery already 

reported in late 2013, with GDP that stopped falling in Italy and Spain (Source: Bank of Italy, INE). 

Confidence surveys in Italy reported more positive assessments by businesses, including in the service sector 

(source: Bank of Italy). Nevertheless, in the first two months the Italian advertising market posted a 4.3% 

drop on a like-for-like basis with 2013, with the printed media segment still showing strong negative 

performance (-15.7%) (Source: Nielsen), while the Spanish advertising market was down 1.3% in the first 

quarter, with the newspapers segment falling 4.8% (source Arcemedia). In this scenario the RCS Group 

continued the implementation of the 2013-2015 Development Plan, continuing to pursue investments and 

focus on the multimedia area to develop its core business, increasing the percentage of revenue from digital 

business and keeping a sharp eye on costs and organisational efficiency.  

During the quarter and in subsequent months, efforts for the editorial strengthening and to step up of the 

digital offerings were continued, with the launches of the new Corriere della Sera and La Gazzetta dello 

Sport websites and a number of projects aimed at enhancing vertical systems: especially the theme channels 

of corriere.it (Cooking, Furniture, Travel) and the new QuiMamme.it website in the dedicated Early 

Childhood System. The new digital and e-commerce services continued to grow in the period: Doveclub 

and Quimammeshop should be mentioned in particular. The new www.rcslibri.it website was launched in 

May: an innovative portal that gathers all the Group's publishing houses and over 16 thousand information 

cards on books and authors as well as a database of over half a million books from Italian publishers. In 

addition, during the International Book Fair in Turin, sales from the RCS Group store exceeded those of 

the prior year by 35%. Finally, several successful events were held in the period, amongst which Cibo a 

Regola d’Arte in March and the triumphant departure of the 97th edition of Giro d’Italia in Ireland, which 

contributed to enhancing both Italy and RCS Sport image.  

 

The Group’s consolidated net revenue was Euro 262.9 million in the first quarter, compared to Euro 285.2 

million for the same period of 2013 (-7.8%): The change is attributable to the decline in circulation revenue 

and to a lesser extent in advertising revenue, partially offset by other publishing revenue, which increased by 

Euro 5.5 million. Revenue from digital business rose by 3.8% to Euro 35.3 million, or 13.4% of total 

Group’s revenue (this ratio increased by about 1.5 percentage points compared to the first quarter of 2013).  
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Circulation revenue totalled Euro 134.8 million (155.7 million in the same period of 2013). On a like-for-

like basis, the decrease amounted to Euro 13.2 million, more than half of which was attributable to Media 

Spain. 

Advertising revenue came to Euro 101.1 million (108.0 million in the first quarter of 2013), mainly 

reflecting the discontinued advertising division on foreign media (Blei Spa). Excluding these effects, the 

decline would have been Euro 3.4 million, mainly attributable to the decrease in the Italian Media segment, 

partly offset by higher advertising revenue from third-party publishers (+6.3 million) and advertising 

revenue from the Sporting Events segment (+1 million). In addition to the agreement with Poligrafici 

Editoriale effective as of September 2013, the advertising agency has been managing the national print and 

on-line advertising sales for the La Stampa newspaper and LaStampa.it as from 1 February 2014. 

Other publishing revenue grew by Euro 5.5 million, mainly due to the organization of sporting events, 

including the first edition of the Dubai Tour, a new cycling event that has obtained remarkable media 

coverage.  

Efficiency and cost containment actions resulted in benefits for Euro 14 million in terms of EBITDA in 

the first quarter compared to the same period in 2013, which should result in overall efficiency benefits for 

2014 hitting the higher bracket of the annual 50/60 million target. 

EBITDA before non-recurring income and expense was a negative Euro 29.0 million, compared to -39.3 

million in the first quarter of 2013, up 10.3 million mainly attributable to the performance of the Media Italy 

and Media Spain segments. Non-recurring expense for the quarter totalled Euro 16.9 million (75.5 million in 

the same period of 2013) mainly in relation to exiting employees. EBITDA after non-recurring income 

and expense was Euro -45.9 million growing significantly from Euro -114.8 million in the first quarter of 

2013. 

The Group’s continued to invest in tangible and intangible fixed assets, with Capex during the first quarter 

of 2014 totalling Euro 8.9 million, over half of which in the digital business.  

Due to the dynamics described above as well as lower depreciation and amortization from Euro 17.4 million 

in 1Q 2013 to Euro 14.2 million, EBIT, negative for Euro 60.1 million, significantly improved compared 

to 31 March 2013 (-133.9 million). 

Net financial expenses was Euro 10.2 million, compared to 6 million in the first quarter of 2013, essentially 

due to the interest component.  

The net loss for the period came to Euro 53.9 million (-107.1 million at 31 March 2013), an improvement 

of Euro 53.2 million compared to the same period of 2013. 

The net financial position went from Euro -474.3 million at 31 December 2013 to Euro -520.8 million in 

2014: it should be noted that due to the seasonal nature of cash flows, these are negative in the first months 

of the year. Non-recurring expense of approximately Euro 22 million were period during the quarter. 

Compared to the first quarter of 2013, cash flows nonetheless improved by approximately Euro 11 

million. 

 

The head count as at 31 March 2014 of 3,993 employees fell by 808 versus the same period of 2013, as a 

result of the reorganisation plans essentially involving all Group areas. Employees placed under the “CIGS” 

temporary redundancy scheme amounted to 27 at the end of March 2014. The average head count, taking 

into account discontinued operations was 4,044, down by 814. 
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Comments on operations for the first quarter of 2014 

 

Media Italy posted revenue of Euro 122.7 million (-9.1% compared to the same period in 2013). Excluding 

the magazines sold from the 2013 figures, the decline came to 6.1 million (-4.7%) due to the decline in 

advertising and newsstand revenue caused by the drop in general consumption and especially in the reference 

market, partially offset by growth in the digital segment. 

Publishing revenue came to Euro 69.6 million in line with the prior year on a like-for-like basis.  

Advertising revenue totalled Euro 47.5 million, down 14.9% compared to the previous year. Excluding sold 

and discontinued magazines, the decline is sized down to Euro 6.3 million (-11.8% compared to the same 

period in 2013). Income from on-line media, reached 24.2% of the area's advertising revenue.  

Other publishing revenue came to Euro 5.6 million, mainly due to the good performance of La Gazzetta 

dello Sport add-on products. Television Activities were in line with the same period in 2013. 

EBITDA for the first quarter of 2014 was a negative Euro 3.2 million, an improvement of Euro 62 million 

compared to -65.2 million in the first quarter of 2013. Excluding non-recurring income and expense (or Euro 

2.6 million net expense in the first quarter of 2014 and 59.4 million net expense in the same period of 2013), 

EBITDA amounted to -0.6 million, an improvement of 1.8 million compared to the same period of 2013, 

also reflecting the sale or suspension of a number of publications. 

Corriere della Sera and La Gazzetta dello Sport maintained their leading circulation ranking in their 

sectors. According to the last Ads survey in March Corriere della Sera maintained its leadership in overall 

circulation, run countering the adverse market effects, with an average number of copies circulated of 496 

thousand (-4% or 20 thousand copies - internal source). Digital editions were 130 thousand, up 36% 

compared to the first quarter of 2013. The total circulation of La Gazzetta dello Sport in the first quarter of 

2014, amounting to 265 thousand copies (internal source), were down 6% compared to the first quarter of 

2013, but the growth in digital editions made up for the decline in printed copies. The corriere.it and 

gazzetta.it websites reached 45.2 million unduplicated unique visitors (-7% compared to 31 march 2013) and 

the digital editions of the two newspapers exceeded 156 thousand active subscribers, with growth of 12% 

versus the first quarter of 2013. A total of 2.2 million digital editions were downloaded during the first three 

months of the year, up 40.4% compared to the same period of 2013. With regard to the mobile version of the 

two websites, in March Corriere Mobile recorded 3.7 million unique visitors (+12.7% compared to the same 

period in 2013) and Gazzetta Mobile 2.9 million unique visitors (+25% versus 1Q 2013).  

Vertical System websites continued their growing trend, with excellent performances recorded for 

Amica.it, IoDonna.it, Living.corriere.it and Oggi.it, which achieved leadership positions.  

 

Media Spain recorded revenue for Euro 79.7 million versus Euro 88.3 million in the first quarter of 2013. 

Advertising revenue totalled Euro 30.9 million (32.4 million at 31 March 2013), reflecting the excellent 

performance of income from on-line media, which reached 25.3% of total net advertising revenue. 

Publishing revenue came to Euro 39.8 million (48.5 million in the same period of 2013) due to a general 

decrease in circulation, which reflected lower revenue from add-on products (3.7 million) and distributed 

third-party products (1.4 million). Other revenue, amounting to Euro 9 million, grew 1.6 million over the 

same period of 2013, primarily due to revenue growth in the digital and in the events and conferences areas. 

El Mundo was once again the second national newspaper with 185 thousand copies on average daily, 

including digital editions, while Marca– a leading sports information publication - reached 183 thousand 

copies, including the digital editions. The elmundo.es website reached an average of 31.7 million monthly 

unique visitors (-0.5% compared to the same period in 2013), marca.com reached an average of 31.9 million 

unique monthly visitors (-3.5% compared to the same period in 2013), while expansion.com recorded a 

19.4% increase compared to 31 March 2013, achieving an average of 5.9 million monthly unique visitors. 

With regard to the on-line business, with the digital platform ORBYT, the group confirmed its leadership in 

the on-line offer, reaching a share of around 117 thousand subscribers in March.  

EBITDA was a negative Euro 20.6 million (negative by 12.1 million at 31 March 2013); excluding non-

recurring income and expense it came to Euro -7 million compared to Euro -10.2 million for the same period 

in 2013. 

 

Revenue from Books reached Euro 26.3 million, compared to 35 million in first quarter of 2013; the 

decline, affected by a significant and across-the-board contraction of the book market, was offset by the 

disposal of lower margin operations and ongoing actions to reduce costs and optimize processes. Net of 
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Collectables operations of the investee Editions d’Art Albert Skira, which were disposed of, the decline in 

revenue would have been reduced to Euro 0.3 million. On a like-for-like basis, Varia revenue was broadly 

stable, showing significant growth in digital revenue (+66%). Rizzoli maintained and further 

strengthened its second ranking on the market (+10.4%), driven by very good results in non-fiction and 

fiction, with Bompiani raking again among the top ten growing publishers in terms of value (+14.9%) in the 

first quarter of 2014 . The publisher Fabbri Editori completed the turnaround started in 2012, recording 

growth of 82.4% in value. Revenue from Rizzoli International Publications was up (+5%) compared to 

the first quarter of 2013) driven by new publications and excellent performance of those in the catalogue. 

The revenue from the Education area, substantially stable on a like-for-like basis, fell by 1 million 

compared to the first quarter of 2013 due to the planned disposal of La Tribuna brand. The sales value of e-

books accounted for 4.7% of the total in the first quarter of 2014. RCS Libri further strengthened its 

position as the second largest operator in the trade market, reaching a 12% market share in terms of 

value, an increase of 1.2 percentage points compared to the first quarter of 2013. 

EBITDA was negative due to seasonal factors and came to Euro -8.7 million, up by Euro 6.6 million 

compared to the first quarter of 2013, also reflecting the planned sale of lower margin operations. 

 

Outlook 

In the first quarter of 2013 the Spanish and Italian macroeconomic environment continued to be affected by 

the recession of recent years, despite modest signs of recovery already reported in late 2013, with GDP that 

stopped falling in Italy and Spain (Source: Bank of Italy and Ine/ Banco de Espana), The outlook for 2014 

points to moderate GDP growth in both countries: +0.8% in Spain and +0.7% in Italy (Source IMF and Bank 

of Italy). Nonetheless, the printed medium advertising market is expected to decrease again in 2014 (Source: 

PWC), as confirmed by the first quarter figures in 2014, with regard to both advertising revenue and the 

performance of publishing markets.  

 

Overall RCS Group's revenue is expected to grow in 2014 partly driven by the expected development in 

the digital business, across all the Group’s business segments. 

Advertising revenue is expected to grow driven by the expected positive performance of sport publications 

concurrently with the Italian 2014 soccer championships, the growth in digital revenue, the acquisition of 

new revenue from new contracts entered into with third-party publishers as well as the ongoing commitment 

by RCS Sport in the organization of new sporting events, such as the Dubai Tour, whose first edition was 

successfully held in February 2014. 

Circulation for 2014 will continue to be affected by the evolution of the business model, confirming the 

declining trend of printed products and the growth in digital editions.  

Revenue from Books is expected to grow modestly (on a like-for-like basis) against a declining market, with 

a growing, albeit limited, contribution from the multi-media segment. 

 

Against this backdrop, in the first months of 2014 the RCS Group continued to pursue new and more incisive 

efficiency measures than envisaged in the 2013-2015 Development Plan, achieving results that were in line 

with the Plan forecasts.  

In the first quarter of 2014, EBITDA before non-recurring expense was in line with the objectives and 

forecasts of growing non-recurring expense for 2014 were confirmed, with the goal of tripling the 2013 

figures of non-recurring expense.  
As part of the strategy to leverage non-core assets, on 6 March the sale of the historic building in Via 

Solferino was completed at a price of Euro 30 million, of which 18 million in cash, while the remaining 12 

million (guaranteed by bank guarantee) will be collected by 31 October 2014. The above strategy concerning 

non-core assets will continue in 2014, as provided in the 2013-2015 Development Plan, helping to reduce the 

Group’s financial debt. 

 

Despite benefiting from decreased exposure towards the banking system, financial expense will be affected 

by the increased spread following debt renegotiations. In view of the foregoing, in the absence of currently 
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unforeseen events and in light of continued concern for the still unstable macroeconomic environment and 

the advertising markets in particular, results for 2014, while expected to improve over 2013, should 

continue to post a loss.  
 

*** 

Conversion of class A and class B saving shares into RCS ordinary shares 

The Board of Directors has established the terms and modalities for the execution of the voluntary converion 

of class A and class B saving shares into RCS ordinary shares, approved by the Extraordinary Shareholders 

Meeting on May 8, 2014.  

In particular, the Board of Directors resolved that, subject to the release of the required authorizations by the 

competent Authorities, the period for the exercise of the voluntary converion will take place from May 19, 

2014 until June 6, 2014. 

If the condition precedent to the mandatory conversion is not met for one or both classes of saving shares and 

the Company has not waived such condition within June 6, 2014, the period for the exercise of the voluntary 

conversion - for one or both classes of saving shares - will be extended up to and including June 13, 2014.   

As regards the above, it is recalled that: 

- the approval of the mandatory conversion by the Shareholders Meeting held on May 8, 2014, 

determining an amendment of the By-Laws regarding the voting and participation rights of the 

holders of such shares, gave rise to the right of withdrawal of the holders of saving shares who did 

not vote for the adoption of the resolutions passed by the relative Extraordinary Shareolders 

Meetings held on May 6, 2014 who will be entitled to exercise their right of withdrawal, for the total 

amount of the held shares or part of it, within fifteen days from the day of registration of the the 

Extraordinary Shareolders Meeting’s resolution (hence, from May 12 to 27, 2014); 

- the mandatory conversion of class A saving shares is subject to the condition whereby the total 

liquidation value of class A saving shares for which holders, if any, have exercised the right of 

withdrawal does not exceed EUR 3 million (this amount may be increased by the possible 

difference, if positive, between the amount of EUR 2 million and the total liquidation value of class 

B saving shares for which holders, if any, have exercised the right of withdrawal, according to what 

is indicated in the next point); 

- the mandatory conversion of class B saving shares is also subject to the condition whereby the total 

liquidation value of class B saving shares for which holders, if any, have exercised the right of 

withdrawal does not exceed EUR 2 million (this amount may be increased by the possible 

difference, if positive, between the amount of EUR 3 million and the total liquidation value of class 

A saving shares for which holders, if any, have exercised the right of withdrawal, according to what 

is indicated in the previous point). 

The aforementioned condition precedent to the mandatory conversion is provided in the best interest of the 

Company which will have, therefore, the right to waive it.  

The press release concerning the amount of savings shares for which the right of withdrawal has been 

exercised and, therefore, the fulfilment or non-fulfilment of the condition precedent to the mandatory 

conversion or, if the case may be, the waiver of the condition by the Company, will be released within June 

6, 2014.  

For any information regarding the terms and modalities for the exercise of the right of withdrawal please 

refer to the notice published on May 13, 2014 on the Corriere della Sera daily newspaper and on the 

Company’s website (www.rcsmediagroup.it), pursuant to article 84 of the Regulation adopted with 

CONSOB Resolution no. 11971 dated May 14, 1999, and subsequent amendments. The Company will 

publish the final data concerning the amount of savings shares for which the right of withdrawal has been 

exercised by a notice that will be published on the Company’s website (www.rcsmediagroup.it) and on the 

Corriere della Sera daily newspaper within June 10, 2014. 

http://www.rcsmediagroup.it/
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Further information regarding the terms and modalities for execution of the voluntary conversion will be 

made available to the public pursuant to the applicable laws.  

In particular, the prospectus and additional information to the report of the Board of Directors concerning 

point no. 1 of the Agenda of the Extraordinary part of the Shareholders Meeting of May 8, 2014, pursuant to 

article 72, paragraph 4, of the Regulation adopted with CONSOB Resolution no. 11971 dated May 14, 1999, 

and subsequent amendments, will be made available to the public within the terms provided by the 

applicable laws at the Company’s registered office (Milan, via Angelo Rizzoli no. 8) and published on the 

Company’s website (www.rcsmediagroup.it). 

*** 

 

Finally, with regard to directors Teresa Cremisi and Attilio Guarneri, the Board of Directors confirmed they 

meet the independence criteria laid down by the law and by the Code of Conduct for Listed Companies, as 

adopted by the Company, with the clarification - as regards Ms. Teresa Cremisi - that, following substantive 

assessments and taking into account her recent and high profile relationships with the Group, her previous 

relationship with the Group as President and CEO of Flammarion were deemed irrelevant. 

 
*** 

 

Roberto Bonalumi, the Director responsible for drawing up the company’s accounting statements, hereby declares, 

pursuant to article 154-bis, paragraph 2 of the Consolidated Law on Finance (Testo Unico della Finanza, TUF), that 

the information contained in this press release accurately represents the figures contained in the Group’s accounting 

records. 

*** 

 

The Interim Management Statement at 31 March 2014 will be made available to the public at the Company’s registered 

office and at Borsa Italiana S.p.A., as well as published on the Company’s website www.rcsmediagroup.it, within the 

required deadlines. 

 *** 

 

 NON PER LA DISTRIBUZIONE NEGLI STATI UNITI D'AMERICA, AUSTRALIA, CANADA, GIAPPONE 

La presente comunicazione non costituisce un’offerta o un invito a sottoscrivere o acquistare titoli. I titoli non sono 

stati e non saranno registrati negli Stati Uniti ai sensi dell’United States Securities Act of 1933 (come successivamente 

modificato) (il "Securities Act"), o in Australia, Canada o Giappone nonché in qualsiasi altro Paese in cui tale offerta o 

sollecitazione sia soggetta all’autorizzazione da parte di autorità locali o comunque vietata ai sensi di legge. I titoli ivi 

indicati non possono essere offerti o venduti negli Stati Uniti o a U.S. persons salvo che siano registrati ai sensi del 

Securities Act o in presenza di un esenzione alla registrazione applicabile ai sensi del Securities Act. Copie di questo 

annuncio non vengono preparate né possono essere distribuite o inoltrate negli Stati Uniti, in Canada, Australia o 

Giappone. 

This communication does not constitute an offer or an invitation to subscribe for or purchase any securities. The 

securities referred to herein have not been registered and will not be registered in the United States under the U.S. 

Securities Act of 1933, as amended (the “Securities Act”), or in Australia, Canada or Japan or any other jurisdiction 

where such an offer or solicitation would require the approval of local authorities or otherwise be unlawful. The 

securities may not be offered or sold in the United States or to U.S. persons unless such securities are registered under 

the Securities Act, or an exemption from the registration requirements of the Securities Act is available. Copies of this 

announcement are not being made and may not be distributed or sent into the United States, Canada, Australia or 

Japan. 

 

For additional information: 

RCS MediaGroup – Media Relations 

Maria Verdiana Tardi - 02 2584 5412 - verdiana.tardi@rcs.it 

RCS MediaGroup - Investor Relations 

Federica De Medici – 02 2584 5508 - 335 230278 - federica.demedici@rcs.it 

www.rcsmediagroup.it 

http://www.rcsmediagroup.it/
http://www.rcsmediagroup.it/
mailto:verdiana.tardi@rcs.it
mailto:federica.demedici@rcs.it
http://www.rcsmediagroup.it/
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ADDITIONS AT THE REQUEST OF CONSOB, IN ACCORDANCE WITH ARTICLE 114, 

SECTION 5 OF ITALIAN LEGISLATIVE DECREE 58/1998 OF 27 MAY 2013  

 

 

a) The net financial position of the RCS Group and its parent company, highlighting short-term 

elements separately from medium- and long-term components 

 

    (EUR million) Book value 

    31/03/14 

31/12/2013 

(2) 

Non-current financial assets for derivatives   - - 

TOTAL NON-CURRENT FINANCIAL ASSETS    - - 

Securities   0.2 0.2 

Loans    19.6 15.6 

Current financial assets for derivatives   - - 

Receivables and current financial assets   19.8 15.8 

Cash and cash equivalents   13.5 10.7 

TOTAL CURRENT FINANCIAL ASSETS   33.3 26.5 

Non-current financial payables and liabilities   (459.3) (430.6) 

Non-current financial liabilities for derivatives   (17.8) (15.6) 

TOTAL NON-CURRENT FINANCIAL LIABILITIES   (477.1) (446.2) 

Payables and financial liabilities   (77.0) (53.1) 

Current financial liabilities for derivatives   - (1.5) 

TOTAL CURRENT FINANCIAL LIABILITIES   (77.0) (54.6) 

        

        

        

Net financial debt related to operations (1)   
(520.8) (474.3) 

 
(1) The financial ratio determined as the result of current and non-current financial payables net of cash and cash equivalents as well as current and non-current financial 

assets related to derivatives. The net financial position defined by CONSOB communication DEM/6064293 of 28 July 2006 excludes non-current financial assets. 

(2) The figures as at 31 December 2013 have been revised to reflect the retroactive effect of the adoption of IFRS 10 and IFRS 11 relating to the scope of consolidation in 

force from 1 January 2014. 

 

 

The net financial position at 31 March 2014 was negative, at Euro -520.8 million, an improvement of Euro 

46.5 million compared to 31 December 2013. 

The increase in the first quarter of 2014 compared to 31 December 2013 has essentially been generated by 

the absorption of cash from normal operations plus disbursements incurred in the ongoing process of 

restructuring (Euro 22.3 million) and for new capital expenditures. Elsewhere, we note the receipt of Euro 18 

million, which represents the first tranche from the sale of the Blocco 1 (historic building) of the property 

estate arm of S. Marco/Solferino. 
 

 

 

 

Below is the net financial position of RCS MediaGroup S.p.A., highlighting short-term elements separately 

from medium- and long-term elements. 
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(EUR million) 
31 March 2014 31 December 

2013 

Delta 

    

Current financial receivables       

Cash and cash equivalents 1.1 0.9       0.2  

Current financial receivables 50.3 42.4       7.9  

Securities Held for Trading 0.2 0.2           -  

A) Total current financial assets 

                   51.6                          

43.5  

     8.1  

        

Short-term borrowings       

Payables to banks current accounts (48.6) (24.3) (24.3) 

Short-term payables (121.6) (201.5)     79.9  

Financial liabilities for derivatives                          -  (1.5)       1.5  

B) Total short-term payables (170.2) (227.3)    57.1  

        

(A+B) Total net current financial (debt) (118.6) (183.8)    65.2  

        

Non-current loans       

Financial assets for derivatives 

                         -                                 

-  

          -  

C) Total non-current loans 

                         -                                 

-  

          -  

        

Non-current payables       

Non-current payables (864.0) (767.3) (96.7) 

Non-current financial liabilities for derivatives (17.8) (15.6) (2.2) 

D) Total non-current payables (881.8) (782.9) (98.9) 

        

(C+D) Total net non-current financial (debt) (881.8) (782.9) (98.9) 

        

TOTAL Net Financial (Debt) (1,000.4) (966.7) (33.7) 

 

 

The net financial debt of the Company as at 31 March 2014 was Euro 1,000.4 million, an increase compared 

to 31 December 2013 of Euro 33.7 million.  

 

This decrease is essentially generated by the seasonal absorption of cash from normal operations, as well as 

by outlays for the restructuring process in place, new capital expenditures, payments for capital/coverage for 

losses by subsidiaries, acquisitions of investments in multimedia development companies and the purchase 

of additional holdings in the share capital of Editoriale del Mezzogiorno. 

Elsewhere, we note, during the firts quarter of 2014, the receipt of Euro 18 million, which represents the first 

tranche from the sale of the Blocco 1 of the property estate of S. Marco/Solferino. 
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b) Mature debt positions are distributed by category (financial/commercial/tax and social 

security) and connections to potential reactions from Group creditors (reminders, 

suspensions of supplies) 

 

 

(EUR million)   

Analysis of overdue payables 

31/03/2014 30 days 
31-90 

days 

91-180 

days 

181-360 

days 
> 360 days 

Total 

overdue 

Falling 

due 
Total 

                  

Commercial debt 

positions 13.4 8.0 4.4 6.6 22.8 55.2 289.3 344.5 

Financial debt 

positions             77.0 77.0 

Tax debt positions 
            11.9 11.9 

Social security debt 

positions             10.8 10.8 

Other debt positions 
0.3 0.1 0.1   0.1 0.6 107.0 107.6 

Total debt positions 
13.7 8.1 4.5 6.6 22.9 55.8 496.0 551.8 

 

 

The total current liabilities of the RCS Group as at 31 March 2014 amounted to Euro 625.4 million. The 

entry for items without a contractual maturity, such as the short-term portion of provisions for risks and 

charges, as well as payables arising from the valuation at shareholders’ equity of subsidiaries of the Group, 

amounted to Euro 551.8 million. The non-overdue positions, of Euro 496 million, represent around 89.9% of 

the total. As at 31 March 2014 there were no overdue accounts on financial, tax or social security debt 

positions. 

The overdue payables, predominantly commercial in nature, totalled Euro 55.8 million (Euro 47.6 million as 

at 31 December 2013), representing an increase of Euro 8.2 million generated primarily by the parent 

company and the Unidad Editorial group. 

The overdue payables include Euro 13.7 million in accounts less than 30 days overdue (Euro 11.6 on 31 

december 2013) which essentially relate to the company’s operations (known as operating payables). The 

positions expiring on 31 March have been conventionally classified among the debts due for payment, and 

amount to approximately Euro 17.6 million. The remainder, a total of Euro 42.1 million, includes accounts 

payable to agents, totalling Euro 21.7 million (more than 51.5% of the total residual overdue amount). In 

relations with agents, industry practice requires the payment of a monthly advance on their activities, to be 

entered under trade receivables on the balance sheet. Advances to agents which refer to overdue debts 

totalled Euro 25.9 million, an amount that is higher than the specific overdue amount. Payables to agents that 

are more than 360 days overdue represent about 73.7% of this category of overdue account. 

Overdue trade accounts of Euro 55.2 million (Euro 46.9 million as at 31 December 2013) mainly refer to the 

parent company (Euro 34.8 million), RCS Libri S.p.A. (Euro 6.2 million) and the Unidad Editorial group 

(Euro 8 million). 

There were no legal actions for the recovery of significant sums allegedly due in respect of commercial 

relations. 

 

 

c) Transactions with related parties from the RCS Group and its parent company 

 

 

Details of the relations with the related parties from the Group and from RCS MediaGroup S.p.A. are given 

in Note 12 to the Interim Report on Operations. 
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d) The potential non-compliance with covenants, negative pledges and other clauses in the 

Group’s borrowing commitments which could limit the use of financial resources, together 

with up-to-date details of the level of compliance of these clauses 

 

The Loan Agreement leading to a total of Euro 600 million and reduced as at 31 March to Euro 488 million 

as a result of the proceeds of the sale of non-core assets, provides certain financial covenants, to be verified 

on an annual basis, relating to compliance by the Issuer of certain levels of relevance regarding the net 

financial position and the ratio of the Net Financial Position and consolidated EBITDA (Leverage Ratio).  

In particular, the Loan Agreement requires compliance with the following financial covenants, which the 

Company believes are consistent with the financial-economic forecasts contained in the Development Plan:  

  

 

Date of Reference 

Financial Covenant 

31 December 2014 Net Financial Position < equal to Euro 470 million. 

31 December 2015 (i) Net Financial Position < equal to Euro 440 million; 

(ii) Ratio of Net Financial Position / EBITDA (Leverage Ratio), calculated 

at the level of the consolidated financial statements, less than 3.50x. 

31 December 2016 (i) Net Financial Position < equal to Euro 410 million; 

(ii) Ratio of Net Financial Position / EBITDA (Leverage Ratio), calculated 

at the level of the consolidated financial statements, less than 3.25x. 

31 December 2017 (i) Net Financial Position < equal to Euro 380 million;  

(ii) Ratio of Net Financial Position / EBITDA (Leverage Ratio), calculated 

at the level of the consolidated financial statements, less than 3,00x. 

 

 

In case of breach of the applicable financial covenants, or the occurrence of other events that may qualify, 

such as, among others, non-payment of amounts due under the Loan Agreement, the cross default in relation 

to the financial indebtedness of the Group or the commencement of enforcement proceedings by creditors for 

amounts above certain thresholds, the violation of its obligations under the Loan Agreement, the Change of 

Control or the occurrence of events which result in a material adverse effect as defined therein, the financial 

institutions have the right to demand repayment of the credit lines granted pursuant to the Loan Agreement. 

Regarding the Change of Control, the termination of the Shareholders’ Agreement which took place last 

October did not involve a change of control as regulated by the Loan Agreement. 

In addition to the financial covenants in the event of default, the Group has made an undertaking on the Loan 

Agreement to achieve by the end of 2014 a NFP/EBITDA ratio before non-recurring expense of not more 

than 4.5, which whenever it is not realised shall be remedied by the company through the sales of non-core 

assets of not less than Euro 250 million, already completed or being developed by December 2014, the 

proceeds of which shall be otherwise received by 31 March 2015 or, if such amount is not reached, the result 

of the sale of other assets up to that amount. If this does not occur, the Board shall exercise the authority to 

increase share capital up to Euro 190 million, to be implemented by 31 July 2015 to remedy the non-

compliance of the two conditions for the difference between what was signed in July 2013 for Euro 409.9 

million and a maximum of Euro 600 million.  

As at 31 March, all the negative pledge clauses and those on the indebtedness of the Group involving 

limitations on the use of financial resources have also been complied with.  
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e) The status of implementation of the industrial plan, showing any discrepancies between the 

forecast and actual data  

 

At macroeconomic level, the expectations for 2014 given by leading research institutes are focused on a 

moderate growth in GDP in the two reference countries in which the Group operates: in Spain a growth of 

0.8% in GDP is forecast for the year (source: IMF, forecasts made in January) and in Italy growth of 0.7% is 

forecast (source: Bank of Italy). However, the print media advertising market is also expected to decrease in 

2014 (source: PWC and Nielsen Media Search), as confirmed in the first few months of the year, both in 

terms of advertising revenues, and with regard to the trend in publishing markets. 

Indeed, the Italian advertising market in the first two months showed a decrease of 4.3% compared to the 

corresponding period of 2013, with the print sector still showing a strongly negative trend (-15.7%) (source: 

Nielsen), while the Spanish segment in the first quarter of the year was down 1.3% with the newspaper 

segment suffering a decline of 4.8% (source: Arcemedia). 

Circulation of newspapers and magazines continue to show negative trends in both markets: in Italy there is 

an ongoing unfavourable market trend for general information newspapers (with a circulation of more than 

90,000 copies) which in the first two months of the year showed a decrease of 13.5% (source: Ads). In Spain, 

progressive data in March for general information newspapers (with a circulation of more than 80,000 

copies) indicate an overall decline of 9.6% (source: OJD). 

 

Given the fact that the situation is still unfavourable and especially the lack of predictability in advertising, 

the RCS Group has also continued during the first months of 2014 to pursue new efficiency measures with a 

greater impact than was envisaged in the 2013-2015 Development Plan, managing to keep the results in line 

with the provisions of the Plan. 

In particular, with regard to the forecasts made in the context of Budget 2014, the Group’s revenues in the 

first quarter of 2014 came to Euro 262.9 million, showing a fall of 2.2%, due to advertising revenue, which 

recorded a decline of 7.3% compared to projections for the first quarter of 2014, concentrated on Italy, due to 

the continuing decline in the advertising market. Publishing revenue (+0.4%) is in line with the forecasts for 

the first quarter of 2014 

EBITDA before non-recurring expense was negative at Euro -29 million and showed an increase of Euro 0.2 

million compared to the estimates in the Budget for the first quarter of 2014. All the Business Units have an 

EBITDA in line with or higher than the forecasts in the Budget for the first quarter of 2014, with the 

exception of the Media Italy Business Unit, which reported a negative variance, contained at Euro 0.6 

million, due to declining advertising revenue. 

 

As at 31 March 2014, the net financial position is negative, at Euro -520.8 million, and is in line with budget 

forecasts for the period in question. Compared to the first quarter of 2013, the improvement in cash flow was 

approximately Euro 11 million. 

 

During the first months of 2014, the RCS Group has continued to vigorously pursue its strategy of growth 

and development in multimedia and its focus on strategic business segments, seeing as a priority the further 

strengthening of core publishing businesses, a strong acceleration in digital, greater intra-group synergies, 

the enhancing the value of imprints and authors in the Books area and an increase in revenues from events, 

especially in the sporting arena. Regarding the progress of the programme for the sale of non-core assets for 

a total of Euro 250 million covered in the Plan, it is worth noting that the sale of the historic building on Via 

Solferino was completed on 6 March. This sale, for an amount of Euro 30 million, of which Euro 18 million 

was paid at the time and Euro 12 million, secured by a bank guarantee, is to be received by the end of 

October, brings the total net value of non-core assets sold to about Euro 154 million as at 31 March 2014, to 

which we can add, in particular, the positive effect of the deconsolidation of the net debt of the Dada Group. 
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RCS MediaGroup 

Reclassified consolidated income statement 
(unaudited figures) 

 

(EUR million)  

1st 

Quarter 

2014 % 

1st 

Quarter 

2013 % Difference  Difference  

   (6)   (4)(5)       

  A   B   A-B % 

 Net revenue  
262.9 100.0 285.2 100.0 (22.3) (7.8%) 

      Circulation revenue 134.8 51.3 155.7 54.6 (20.9) (13.4%) 

      Advertising revenue (1) 101.1 38.5 108.0 37.9 (6.9) (6.4%) 

      Other publishing revenue (2) 27.0 10.3 21.5 7.5 5.5 25.6% 

 Operating costs 
(202.6) (77.1) (229.2) (80.4) 26.6 (11.6%) 

 Cost of labour  
(100.3) (38.2) (164.7) (57.7) 64.4 (39.1%) 

 Receivable impairment (4.1) (1.6) (4.3) (1.5) 0.2 (4.7%) 

 Provisions for risks (1.8) (0.7) (1.8) (0.6) 0.0 0.0% 

 EBITDA (3)  (45.9) (17.5) (114.8) (40.3) 68.9 (60.0%) 

 Intangible asset amortisation (8.6) (3.3) (10.8) (3.8) 2.2   

 Property, plant and equipment depreciation (5.4) (2.1) (6.4) (2.2) 1.0   

 Real estate investment depreciation (0.2) (0.1) (0.2) (0.1) 0.0   

 Other Non-current asset impairment 0.0 0.0 (1.7) (0.6) 1.7   

 Operating profit (EBIT) 
(60.1) (22.9) (133.9) (46.9) 73.8   

 Net financial income (expense)  
(10.2) (3.9) (6.0) (2.1) (4.2)   

 Income (expense) from financial assets/liabilities  
0.0 0.0 0.2 0.1 (0.2)   

 Income (expense) from equity investments equity method 
(3.5) (1.3) (3.0) (1.1) (0.5)   

 Profit before tax (EBT)  (73.8) (28.1) (142.7) (50.0) 68.9   

 Income taxes 
12.5 4.8 33.9 11.9 (21.4)   

 Profit (loss) from continuing operations (61.3) (23.3) (108.8) (38.1) 47.5   

 Profit (loss) from discontinued operations (4)(7) 7.1 2.7 1.7 0.6 5.4   

 Profit (loss) before non-controlling interests  (54.2) (20.6) (107.1) (37.6) 52.9   

 (Profit) loss pertaining to non-controlling interests  
0.3 0.1 0.0 0.0 0.3   

 Group’s profit (loss) for the period 
(53.9) (20.5) (107.1) (37.6) 53.2   

 

 

(1) Advertising revenue for the first quarter of 2014 includes Euro 61.8 million from the Group’s Advertising division (of which Euro 53.4 million was from Media Italy, 

Euro 3.1 million from Poligrafici Editoriale, Euro 3.1 million from Editrice La Stampa and Euro 1.8 million from selling space with third-party publishers and Euro 0.4 

million from Media Spain) and Euro 39.3 million directly from publishers (of which Euro 30.5 million was from Media Spain, Euro 4 million from Sporting Events, Euro 

2.6 million from Media Italy, Euro 2.4 million from Corporate Functions and Other Activities and Euro 0.2 million from eliminations to Group companies). 

Advertising revenue for the first quarter of 2013 include Euro 63.8 million from the Group’s Advertising division (of which Euro 62.2 million was from Media Italy and 

Euro 1.6 million from selling space with third-party publishers) and Euro 44.2 million directly from publishers (of which Euro 32.1 million was from Media Spain, Euro 

3.5 million from Blei, Euro 3.2 million from Media Italy, Euro 3 million from Sporting Events, Euro 2.6 million from Corporate Functions and Other Activities and Euro 

0.2 million from eliminations to Group companies). 

(2) Other publishing revenue mainly includes the revenue from the sale of film rights of the Unidad Editorial Group, revenue from the television business of Digicast and 

the Unidad Editorial Group, revenue from the transfer of royalties to other companies, revenue from events in Italy and Spain, revenue from e-commerce and revenue from 

the sale of customer lists and children’s book sets from the Sfera Group companies. 

(3) Considered as the operating income before Amortisation, depreciation and write-downs. 

(4) On 1 August 2013 the Collectibles branch was sold, on 11 December 2013 Edition d'Art Albert Skirà was sold, and on 1  March 2014 the La Tribuna branch was sold. 

The above mentioned sales overall represented lower revenues for Euro 8.4 million and an improvement of EBITDA for Euro 4.5 million.  

(5) The figures as at 31 March 2013 have been revised to reflect the retroactive effect of the adoption of IFRS 10 and IFRS 11 relating to the scope of consolidation in 

force from 1 January 2014.  

(6) In the first quarter of 2014 control of Editoriale del Mezzogiorno was acquired. The company’s revenues are entirely intra-group and in the first quarter of 2014 show a 

negative EBITDA of Euro 0.2 million. 

(7) In the first quarter of 2014, Profit (loss) from discontinued operations includes the surplus (Euro 7.1 million) realised on the property estate of Via Solferino, whose sale 

achieved in 2013 was subject to a suspensive condition.   
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RCS MediaGroup  

Reclassified consolidated balance sheet 
(unaudited figures) 

 
(EUR million) 31 March 

2014 

% 31 

December 

2013   (2) 

% 

Intangible Assets  
504.0 62.9 504.4 62.3 

Property, plant and equipment  
127.6 15.9 132.1 16.3 

Real Estate Investments 
30.1 3.8 30.3 3.7 

Financial Assets  
302.3 37.7 295.4 36.5 

Net Non-current Assets  
964.0 120.4 962.2 118.9 

Inventories 
96.1 12.0 85.4 10.6 

Trade receivables  
348.3 43.5 393.6 48.6 

Trade payables  
(344.6) (43.0) (373.1) (46.1) 

Other assets/liabilities  
(6.2) (0.8) (18.2) (2.2) 

Net Working Capital  
93.6 11.7 87.7 10.8 

Provisions for risks and charges  
(116.0) (14.5) (119.9) (14.8) 

Deferred tax liabilities 
(89.6) (11.2) (89.6) (11.1) 

Employee benefits 
(51.1) (6.4) (51.3) (6.3) 

Net Operating Capital Invested 
800.9 100.0 789.1 97.5 

Net invested capital - discontinued operations 
- - 20.1 2.5 

Net invested capital 
800.9 100.0 809.2 100.0 

Shareholders’ equity 
280.1 35.0 334.9 41.4 

Medium-long term financial payables  
459.3 57.3 430.6 53.2 

Short-term financial payables  
77.0 9.6 54.6 6.7 

Non-current financial liabilities for derivatives 
17.8 2.2 15.6 1.9 

Cash and short-term financial receivables  
(33.3) (4.2) (26.5) (3.3) 

Net financial debt (1) 
520.8 65.0 474.3 58.6 

 

 

(1) The financial ratio determined as the result of current and non-current financial payables net of cash and cash equivalents as well as current and non-current financial 

assets related to derivatives. The net financial position defined by CONSOB communication DEM/6064293 of 28 July 2006 excludes non-current financial assets. Non-

current financial assets at 31 March 2014 and 31 December 2013 are equal to zero and therefore the financial ratio of RCS as at 31 March 2014 and 31 December 2013 

coincide with the net financial position as defined in the aforesaid CONSOB communication.  

(2) The figures as at 31 December 2013 have been revised to reflect the retroactive effect of the adoption of IFRS 10 and IFRS 11 relating to the scope of consolidation in 

force from 1 January 2014.  
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RCS MediaGroup 

Revenue breakdown by Business sectors  
(unaudited figures) 

 

         (EUR million)   Progressive as at 31/03/2014 (1)     

    

Revenue 

EBITDA 

BEFORE 

NON-

RECURRING 

EXPENSE 

% of 

revenue 
EBITDA 

% of 

revenue 
EBIT 

% of 

revenue 

Media Italy   122.7 (0.6) (0.5)% (3.2) (2.6)% (6.8) (5.5)% 

Media Spain    79.7 (7.0) (8.8)% (20.6) (25.8)% (25.4) (31.9)% 

Books   26.3 (8.3) (31.4)% (8.7) (33.1)% (9.0) (34.2)% 

Advertising and Events   73.9 (4.6) (6.2)% (4.8) (6.5)% (4.9) (6.6)% 

Corporate Functions    17.1 (8.6) (50.3)% (8.6) (50.3)% (14.0) (81.9)% 

Sundry and eliminations   (56.8)   n.a 0.0 n.a 0.0 n.a 

Consolidated   262.9 (29.0) (11.0)% (45.9) (17.5)% (60.1) (22.9)% 

Discontinued operations                  

Sundry and eliminations                 

Total   262.9 (29.0) (11.0)% (45.9) (17.5)% (60.1) (22.9)% 

         (EUR million)   Progressive as at 31/03/2013  (2) 

    

Revenue 

EBITDA 

BEFORE 

NON-

RECURRING 

EXPENSE  

% of 

revenue 
EBITDA  

% of 

revenue 
EBIT  

% of 

revenue 

Media Italy   135.0 (5.8) (4.3)% (65.2) (48.3)% (73.3) (54.3)% 

Media Spain    88.3 (10.2) (11.6)% (12.1) (13.7)% (17.6) (19.9)% 

Books   35.0 (11.4) (32.6)% (15.3) (43.7)% (15.4) (44.0)% 

Advertising and Events   74.1 (5.6) (7.6)% (10.4) (14.0)% (10.4) (14.0)% 

Corporate Functions    17.8 (6.3) (35.4)% (11.8) (66.3)% (17.2) (96.6)% 

Sundry and eliminations   (65.0) 0.0 n.a 0.0 n.a 0.0 n.a 

Consolidated   285.2 (39.3) (13.8)% (114.8) (40.3)% (133.9) (46.9)% 

Discontinued operations (1)   20.6 3.0   3.0   0.4   

Sundry and eliminations                 

Total   305.8 (36.3) (11.9)% (111.8) (36.6)% (133.5) (43.7)% 
 

 

(1) In the first quarter of 2014 control of Editoriale del Mezzogiorno was acquired. The company’s revenues are entirely intra-group and in the first quarter of 2014 show a 

negative EBITDA of Euro 0.2 million. 

(2) On 1 August 2013 the Collectibles branch was sold, on 11 December 2013 Edition d'Art Albert Skirà was sold, on and on 1 March 2014 the La Tribuna branch was 

sold. The above mentioned sales overall represented lower revenues for Euro 8.4 million and an improvement of EBITDA for Euro 4.5 million.  

The figures as at 31 March 2013 have been revised to reflect the retroactive effect of the adoption of IFRS 10 and IFRS 11 relating to the scope of consolidation in force 

from 1 January 2014. 


